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	 The ‘Please Don’t Smoke’ Ashtray 
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	This ingenious ashtray senses when you are about to light-up and gently reminds you  with a pleasant message that ‘smoking can damage your health.’ The inventor claims that ‘No-Smoking warning signs yield little result. Because these static warning signs have been regarded as empty words by those people who are addicted to tobacco.’ He does, however, expect his talking ashtray to be taken seriously by even the hardened chain smokers. Unfortunately it is not clear from the patent whether the ashtray is tough enough to survive being smashed with a hammer by an irate addict. 

Patent : GB2251542   Date : 1992 

Inventor:  Chung Wan Ping  


The majority of consumers probably connote something ingenious and useful with the word invention. The Please Don’t Smoke Ashtray however clearly misrepresents this notion and is more likely to fulfill the qualities of another cost-and time-wasting innovation. Apart from causing acute irritation, which can lead to severe and uncontrollable aggression, it is also utterly useless and overpriced.


The basic function of this gadget is described by the inventor Chum Wan Ping as ‘technologically reproduced neurons appealing to the senses’. One neuron is placed behind the ear and transmits any potential desire to smoke to the other neuron situated in the ashtray’s chip. Consequently the ashtray will start yelling ‘smoke kills’ over and over again, louder than a woman who has just lost her engagement ring. Arguably smokers are used to this notification, since it’s printed on every cigarette pack they purchase, therefore the news will not evoke any edifying enlightenment in them. The little ashtray is merely reduced to an annoying device, restricting freedom of thought by irritatingly reminding one of the potential lethal effects of smoking. In addition, who carries an ashtray around with them? One will undoubtedly soon feel the need to escape the presence of the thought-reading ashtray, by disposing of it or pacifying one’s urge miles away from it.


A further disadvantage and inevitable ramification is the proven irritation it causes. A study done with twenty long-term smokers begot twenty broken ashtrays and twenty furious individuals. Each of them was placed in an isolated room with a pack of cigarettes and the ashtray. Within ten minutes all of the observed men managed to smash the ashtray to pieces and break out in unrelenting crying fits. A subsequent interview revealed that all of them felt a potent helplessness which took over their senses and made them want to destroy the origin of their frustration. Their conscience couldn’t cope with the perennial reminder, and their urge to smoke couldn’t be suppressed enough to fool the nerves. It’s not possible to control one’s unconscious desires, and every smoker will feel the need to smoke when confronted with a cigarette pack or an ashtray.


Apart from its inefficiency and ability to induce aggression the PDS-ashtray is also completely overpriced. Can anyone imagine paying 150 US dollars for an ashtray? Apparently the price needs to be so high because the neurons cannot be produced at relatively low cost. But show me the American citizen who will pay this outrageous price for an ashtray that does nothing but aggravate and change a habit done for pleasure into a paranoia-causing horror.


In conclusion, this ashtray is the apotheosis of a useless invention.  Unabashedly promoting it and not delineating its apparent inefficiency should be punished as a crime. It provokes irritation and aggression, is overpriced and does not seem to possess any other qualities than these. 150 dollars, that’s fifteen times McDonalds, three-hundred bottles of Coke and a million ways better spent.
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